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Music, Media & Emotions, University of Aarhus, October 2007
The seminar Music, Media & Emotions affiliated to the research network Emotion, Knowledge & Culture took place on the 11th of October 2007 at the Intitute of Aesthetics, Aarhus University. The seminar was arranged and organized by Charlotte Rørdam Larsen, Department of Musicology and Iben Have, Department of Media studies, University of Aarhus. One of the primary intentions of the network is to bring emotions on the agenda of humanistic research. Such a project needs interdisciplinary approaches and the seminar contributed to the project by illuminating intersections and interventions between musicology and media in research as well as in practice by discussing the subject from different viewpoints. 
Iben Have introduced the seminar by outlining the three concepts and their intersection and called attention to a growing mediatisation of emotions through the use of music and sound in different media. The seminar’s most dominant subjects related to music and sound in film and television. Torben Grodal (Department of Film and Media Studies, University of Copenhagen) discussed some basic biological characteristics of emotions and related these to the perception of film music in his paper ‘Emotions, film and music’. Birger Langkjær (Department of Nordic Philology, University of Copenhagen) introduced in his paper ‘Now I feel, now I do not feel!’ different approaches for musicology and film studies, and critically discussed the prevailing idea of emotions as something that can be switched on and off concurrently with the use of music in films. Nicholas Cook’s concepts of similarity, emergence and perceptual selection was applied to a detailed analysis of a Danish television commercial in Nicholai Graakjær’s (Institute of Communication, Aalborg University) paper on ‘Music in relation to moving images’. The leader of sound editing at The National Film School of Denmark, Per Meinertsen, pleaded for a more reflected, sparse and moderate use of music, illustrated by examples from film and television productions. Charlotte Rørdam Larsen’s paper ‘Get out in that kitchen and rattle those pots and pans – auditive staging of the experience of taste’ analysed the use and function of music in food programmes on television and related this to the sound of television lifestyle programmes and their handling of food and emotions. 
In relation to emotions and the use of media Even Ruud (Department of Musicology, University of Oslo) discussed in his paper ‘The MP3-player – our new home pharmacy’ the use of music as soothing, relieving and stimulating. Finally from the field of practice sound designer Karsten Kjems (Sonicbranding) talked about music and sound in relation to commercial product and business branding – a new and upcoming area.
The seminar was organized as cooperation between Institute of Aesthetic Studies and Institute of Information- and Media Studies and appealed to both students and researchers from both institutes with more than 100 participants and will be followed by more.
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